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Session Support  

Questions during today’s session

• Please hold questions until the end of the 
presentation

Session Takeaways

• Don’t forget to record your takeaways in your 
workbook

• Feel free to tweet about your takeaways using the 
hashtag #emaspro2018

Resources

• Slides from this presentation will be posted on 
EMASU after the conference
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Industry Trends – Digital Marketing

44% of direct mail is never opened. That's a waste of 

time, postage and paper.

86% of people skip through television commercials.

Inbound marketing costs 62% less per lead than 

traditional outbound marketing

Inbound marketing focuses on earning, not buying, a person's attention, 
which is done through social media and engaging content, such as blogs, 
podcasts and white papers. This content is interesting, informative and 
adds value, creating a positive connection in the eyes of the consumer, 
thus making him more likely to engage your brand and buy the product. 
So it costs less and has better a ROI.
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Industry Trends – Digital Marketing

Ensure you’re using an integrated mix

55% - 60% of students are more likely to consider 
institutions that use email, text and social media to 
communicate.

Don’t sleep on your search engine optimization

67% of internet users use search engines as their first 
source of information for higher education institutions 
and 64.6% of internet users click on sponsored links 
when searching for higher education information.

Consider using podcasts

Podcast listenership has grown 75% since 2013, with 

21% of all Americans listening to podcasts. That’s 
more than the percentage who use Spotify and equal to 
the percentage who use Twitter.
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Industry Trends – Social Media
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Industry Trends – Social Media

Ages 18-29

Facebook Instagram LinkedIn Twitter

9 Hours per day that an 
average teen spends using 
and consuming social media

71 Percent of teens who use 
multiple social media 
platforms
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Industry Trends – Social Media
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Industry Trends – Social Media
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Salisbury University and University of Indianapolis 
campus-specific presentations
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Reports & Dashboards – Student Contact History Report
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Reports & Dashboards – Student Initiated Contacts Dashboard
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Final Thoughts…

We hope that this session has been valuable to you

Don’t forget to record session takeaways in your 
workbook

Have a great rest of your conference! 


